THE GOLDEN CRESCENT

MARKETING COMMITTEE UNVEILS
THREE NEW PROGRAMS TO STIMULATE
BUSINESS THIS YEAR

The marketing committee under the leadership of
Chuck Gouin (The Willows on the Lake) acted
aggressively to bring new business to our arehan t
past few weeks. Following approval of the board to
infuse money to promote business, the team moved
on three fronts.

The first opportunity was th&pecial Editionof the
Watertown Daily Times Summer Fun Prograni
special issue in conjunction with Fort Drum was
offered to the Chamber and we accepted. The
Chamber purchased a full page color ad to be resold
at reduced rates. This issue was made available at
the air show on the Fort and was seen by over
150,000 readers. The following businesses took
advantage of the reduced pricing offered by a
subsidy from the chamber: K-Two Enterprises, O.D
Greene, The Willows on the Lake, Excursion
Charters, Westview Lodge, GEO Real Estate
Services, Henchen Marina, The Harbor Emporium
and Henderson Storage. The Chamber has a large
centerpiece promotion using our artwork from the
annual brochure and highlighting our web site,
www.hendersonharborny.cofsee Page 7). Spots
were sold for $35.00 each.

The Marketing team also purchased three months of
ad space othe Watertown Daily Times On-Line

for use by members to advertise their specific
business and to, again, promote the Chamber web
site. Each spot will run for one week and has dyea
been subscribed to by the Bass and Walleye Derby
(sponsored by Henchen Marina), the Henderson Fish
and Game Club, Green Thyme and by O.D. Greene
Hardware. Additional spots are available to all
business members at $75.00 per week by contacting
the chamber president, Karl Williams at
thechamberpresident@gmail.camn938-7465.
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A marketing trial calledPremier Businesand
Premier Fishing and Boatinghas been started
using our website to promote individual
businesses. A button is now posted on the bottom
of the front page with a flashing light to attract
interest. The first business to subscribe is The
Willows on the Lake. Pricing for the trial is $50rf
the duration of 2009 and $100 for a full year
beginning January, 2010. This will allow
businesses to post advertisements that they have
previously developed for print and/or TV and to
place them in a premier ad space. As with all af ou
promotions, businesses with a paid business
membership and all invoices up to date are eligible

HHACC MEMBER FACES SPOTTED
ALEXANDRIA BAY
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Several members of the Henderson Harbor Area
Chamber of Commerce met up with Greater
Watertown North Country and other Chambers’
members and guests on June 17th to enjoy a
scenic and historic tour of the Thousand Islands.
(Cont'd on Page 9)
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A MESSAGE FROM YOUR PRESIDENT

-y HENDERSON
2N A ARB@R “There is nothing more difficult to take in handora perilous to conduct,

i+ A" | AREA CHAMBER OF COMMERCE or more uncertain in its success than to take &aellin the introduction of
N THE ¥ OF THE GOLDEN CRESCENT a new order of things.Machiavelli
Ay www.hendersonharborny.com
2009 Board of Directors Change is all around us and it's sometimes diffitmknow what or who
changed or when.
President o _ _
Karl Williams I look closely at the data from our website withemse of surprise. Our site

has received 340,000 hits since mid-March anddoedve had 122,000.
(This data is slightly different from what you seehe graps on p.5) A
Vice President year ago at this time we did not even review thalmers, our website was
Suzanne Gouin provided by a volunteer and we had a site becatexg@ne else had one.
The Willows on the Lake Now our site is professionally managed and is tlealf point of a strong
marketing team that did not exist last year.

K-Two Enterprises

Treasurer Our Information Center is now viewed as a piecewfmarketing program
Robert Ashodian to provide a place for people to stop pick up busek and look around at
Henderson _Consultlng the area. This year we have installed 2 new fldggpwith solar lighting so
Services that the American and Canadian Flags can be sebo4 a day. While
there were flags before, they were
Secretary hard to see from the road in time| to
Nancy Moore draw the passing traveler's
Moore’s Garage interest. We have some very nic¢
signs at each end of the Harbor pn
John Killius Route 3. This is another
Henchen’s Marina opportunity for the marketing team
to tie in our message and attract
Peter Price visitors. The billboards are
Henderson Storage beginning to show signs of wear
and they can be much more
Barbara Rendell informational than they are today. Many travelaisedpast our harbor
Elliott Realty without knowing it's there. The growth of trees tmad done us any favors.
This slow change of growth over the years is omlffaed when the view is
Gary Sluzar completely obstructed. Once you could look out dakierharbor, now it is
GEO Real Estate Services but a glimpse, making the need for directing traffi the lake road an

imperative. (Cont’d on Page 4)

CHAMBER WEBSITE PROVES ITSELF

The HHACC Website continues to provide an effectremt door to our business members and the ardargk
fishing charter business reported that a poteatighorate customer saw the Chamber advertisemethieohime
Warner program in Syracuse. The client could mad the business website but went to the Chambesitegliound
the charter captain and booked a corporate charténis year and next. In a related story, onewfcampgrounds
booked a rental and then recommended a fishingexhiarthe guests who booked the charter for teés yand next. If
you have a similar story to share, please contacolgn Williams atkwilli65@twcny.rr.com

Statistics on the website are tracked daily anfhswe have been exceeding 100,000 hits a monthuosite. If you
do not see the correct information on your spaagé contact our webmaster, Beverly Sterling abétaide Services
atharborside@twcny.rr.conWe have experienced 300,000 hits in just the st months. Tuesdays and
Wednesdays are the busiest days for the site &ndotlrs of 6am to 9am are the peak hours for usea@rage
requests per day have risen from 2,600 in Apradver 3,000 this month. This is an indication thnet advertising
programs we are using tend to bring interest tatka as users are typing in the web address neagtently. We

will continue to analyze the data and update yoough the newsletter which is another big attractibour site.

* % %
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HHACC, TOWN OF HENDERSON & LOCAL CALENDAR OF EVENTS

July 14 - 19 Jefferson County Fair, Watertown

(www.jeffcofair.org) bro# % (
July 15 - Business After Hours*, Bill Saiff's
Westview Lodge - sponsored by #
ENV North Agency N .
July 18 - Art in the Park - (Rhodes’ Greenhouse, %%& ( ) I*
Route 3) contact: Barb Bowman, 938-5421 ,
or aspinwall@gisco.net + )
(SEE POSTER PAGE 8)
July 19 - Kids' Dock Derby .
July 25 - Christmas in July !
Channel 7 “No Stars” perform at
Henderson Recreation Field to benefit %%-&' (. ko ' +
“A Place to Play”
July 29 - HHACC Monthly Meeting - IMPORTANT:
THIS MEETING WILL BE HELD AT THE
TOWN OFFICES - NOT THE
OMMUNITY CENTER | o
August 1 - Wine Tasting sponsored by Henderson 0 : .
Harbor Performing Arts Association I #5% &
contact: Eunice Westcott - 938-7333 ( #) % *
August 15 - Historical Society Heritage Day + H# % ( -
10am - 5pm in the park near the #%"' 1
Playground - * #%- /- 0 1 2
Craft Show & Fundraiser 31 2 3
- Hospice Walkathon | 31
- Classic Boat Show - Bill Saiff's Westview / ' /3 2 4 '
Marina 12 pm - 4 pm (Rain Date Aug 22nd) /
" # $$ 9%

INTRODUCING.... THE HARBOR EMPORIUM  Submitted by Robert Jansen

For made-in-New York items, The Harbor Emporiura isust-stop. Housed in an"18entury barn on the historic
Aspinwall property at Route 3 & Route 178 in Hersaer, The Harbor Emporium offers a unique combimatib
items, from gifts to gourmet.

Gifts include engraved glassware and giftware,qeakzed grill-ware, and kitchenware, gift basketxamic mugs,
and quality craft items from local artisans. Themgoet section offers Harbor Blend coffee in a vgrag flavors
(beans and ground), spice rubs to enhance yoummexit or cookout, and locally made sauces and negplg. The
store will also carry photographic prints and cargssary Kennedy from Special Viewpoints Photogsaph

In the garden they will carry engraved and pergpedlterracotta pots, ceramic pots, garden st@mespur own
Touchstones.™ The engraved garden tables and camédor stone carpets will enhance any patio oiegg and
are a must-see.

The souvenir section offers Henderson Harbor Tishiiaps, fans, kites and a selection of kid's #éon beach and
home.

The Harbor Emporium will hold its grand opening ottee 4" of July weekend, but will be open most weekends
beginning June 13 just look for the “OPEN” sign.

* % %
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2009 RICK STEVENS HENDERSON HARBOR BOAT SHOW Submitted by Dean Witmer

The 2009 edition of the Henderson Harbor Boat Sbomes to town this year on August™5This is the third year
for the Harbor Boat Show and this year’'s show psasito be bigger and better than ever. The shovsiaasd in
2006 to support boating activities in Henderson akalv owners to display their boats. This yealisw will be
dedicated to the memory of Rick Stevens, a long supporter of boating activities in the Henderaa. All
owners of antique, classic, or any unique boatrasiged to display their crafts. The 2009 eventwitlude boats
from antiques to new custom made boats. From foedusic the show will provide something for theoléh

family. We are proud to announce that this yednsswill be located in the main harbor area of Hesdn

Harbor. Bill Saiff's Westview Lodge will provide ¢hcentral location for the show.

Henderson Harbor has always had a large numbegreafa boats. The Henderson Harbor Boat Show hais be
incorporated as a New York State not-for-profitanigation. Proceeds from this year’s show will beated to
local organizations. If you would like to suppdristyear’s show, you can do so by contacting Deam@éf. Both
corporate and individual sponsors are needed t@ ik year's show bigger and better. All donatiarestax
deductable. We invite all boat owners who woule li& display their crafts to contact Dean WitmeBHs-345-
2705. Applications to display your boat are avdéadt many Harbor locations. The rain date forghew will be
August 22°. %

Message from Your President (from P. 2) So what is the relationship between our website, ou
Information Center and the billboards? The website

Our local signs must be the signal thydd are here, tells folks about us — how they can purchase a home

you have arrived, and we are ready to do business or have fun taking a scenic airplane or boat ride,

with you.” going fishing with family and friends or sailing in

some of the best waters in the world.

For

example, But the website cannot shake the customer’s

visitors to hand, fly the plane, show the house, or hand

The the customer a box of worms.

Willows on

]Ehﬁ(L"."ket of Pete Price has accepted the task of tying in our

to S IJ.US message and our signs together to help our

bri\g(—i]mg customers feel very much at home here.

Route 3, Because of the types of questions we are

are greeted receiving on the phone and on our website,

by the

attractive

sign and recently completed landscaping in front
of the campground as seen in the picture aboye.
They are saying to their current and potential
customersYou are here and we are ready to
make your camping dreams come tru€hat is al
change with that big Adirondack chair as
reminder of the fun their customers can have.|The
nice sign and the flowers you see in the second
picture at Aspinwall Corners is a good start byt it
needs some additional work; it should be morg
informative and should direct traffic to the driv
along the lake and our businesses there.

1%

D

_ we know that many people throughout the country are
We neEd our bI||b0ardS to make that Statemenﬂ to al |00king for a place to Spend their t|me and money.

of the customers arriving (or just looking along th Our job is to make it easy for them to do thosadhi
highway) that there are places to go and thinge&o here.

and * K %

do.
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HarborSide Services

PO Box 238

Sackets Harbor, NY 13685
Email: harborside@twcny.rr.com
Phone: (315) 408-0884

NEW BUSINESS MEMBERS

Since our last newsletter, we have welcomed seven
new business members: Stebbins Engineering,
Rolfe’s Paving & Excavation, Raymond’s
Construction, St. Johhnsville Rehab & Nursing
Center, Inc., Henderson Harbor Boat Show, Harp
Therapy by Lynda Lowell-Mullusky and Green
Thyme, LLC. This brings our new business member
total to 26 for the year. With our 42 returning
businesses and 40 associate members, our total
membership is now 108. And this is just the middle
of the year!

OUR ECONOMIC DEVELOPMENT TEAM
GROWS

At the last board meeting, President Williams
appointed Robert Aliasso of Stebbins Engineering to
the Economic Development Committee to join team
leader Bob Ashodian who is supported by Pete Price
and Bill Saiff. This committee will be strengthenag
Mr. Aliasso’s unique background and skill sets.

A graduate of Clarkson University, Rob is a Divisio
Manager at Stebbins and has been a resident ofermd
since 1996.

Our team represents a cross section of skillsateat
needed as our business base grows and the neids of
business community increase. This group identtdiégal
present and future infrastructure needs. With stgpam
the Chamber Board of Directors, the Economic
Development Committee articulates the business
community requirements to local, state and federal
governments for resolution. The first issue thertea
undertook was the need for a sewer district in the
Henderson Harbor business area. While their
recommendations were not followed, it has set mhece
for our organization to speak on behalf of 80 besses.
This is a radical change from past participatiority
Chamber but is in sync with other Chambers of Corame
in the United States.

“Any activity becomes creative when the doer catasut
doing it right or better.”
John Updike

Henderson Harbor, New York - The “of the Golden Crescent - “Where Your Recreational Dreams Come True”
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For more [nformation, contact Barb Bowman at 938-3421 or email aspinwallggisco.net
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BUSINESS AFTER HOURS (BAH) - A GREAT
WAY TO PROMOTE YOUR BUSINESS

The Henderson Harbor Area Chamber of Commerceespld
to have participated in Business After Hours evéetd in
recent weeks. In May we joined the Pulaski EasBitore
Chamber who hosted the Joint Business after Hauastet
the WigWam in Sandy Creek. In this issue you'll aeearticle
about the Watertown Chamber’s event on the St. eage
River.

We provided goods and services at the Pulaski eviémi3
baskets valued at a total of more than $500 dorateme of
our businesses. Companies that placed gift cexti#fscand
goods in the baskets included Aeromarine Servideaderson
Storage, The Willows on the Lake, K-Two Enterprjd
Follies, The Harbor Emporium, Aspinwall Motel antthers.

This month will see another BAH in Henderson HarboBill
Saiff's Westview Lodge on July 15th. The eveningl be
sponsored by ENV North Agency and co-sponsoredastyP
Rentals, E-Chx, Inc and Bill Saiff's Westview LodJéese
events are scheduled from 5pm until 7pm and offgreat way
for you to promote your business and make contaitisother
business leaders that can prove helpful to yoyoufwish to
attend on the 15th, please contact the Watertowmbbr at
788-4400 or on their website wtvw.watertownny.com
Registered members can attend for just $5.00. Mesnkleo
do not register in advance will pay $8 and non-mersipay
$10. Members of any local Chamber of Commerce niaya
these events as “members.”

We plan on holding our own Business After Hours tear
and if your business would like to host it, pleasatact Karl
Williams atthechamberpresident@gmail.com

NOTICE OF CHANGE IN NEWSLETTER
DISTRIBUTION AND POSTING OF BOARD
MEETINGS

Starting with this issue of The Golden Crescemt will be

sending the newsletter link to the website rathantthe entire
paper to you. Our objective is for all members atter

interested parties to read and enjoy the newsldtiean effort
to make it as easy as possible for everyone taodaes will no

longer send the newsletter to each member via eodilvill

ask that you navigate to the newsletter throughntbigsite link.
This should alleviate the problem that some haysesB&nced
with being unable to open the attachment when iséast
directly to their email address. It will also matke newsletter
accessible to those who visit the website but n@tybe in our
email address book. As with all we do, the readprsii the

newsletter will be tracked to determine how mangpbe view
and read the information provided.

Because, with rare exception, meetings are alwelgsdn the
last Wednesday of the month, we have also disaaoedin
sending board meeting notices out on line or imtlad. We
will continue to post them in the newsletter foesrone to see.
So please look for the notice under the Calend&vehts and
Monthly Meetings. All members are welcome to attand
meetings tend to run about an hour and a half.

HENDERSON HARBOR FACES (From P. 1)

Guests attending “Business After Hours” enjoyed
refreshing beverages and delicious appetizers while
networking and socializing aboard Uncle Sam'’s
“Alexandria Belle.” The HHACC was represented by
Gary and Ellen Sluzar (GEO Real Estate Servicegg V
President Suzanne and Chuck Gouin (Willows on the
Lake), President Karl and Karolyn Williams (K-Two
Enterprises) and Treasurer Robert and Paula Ashodia
(Henderson Consulting Services).

ANOTHER SUCCESSFUL FISHING CONTEST

"# & %

MORE TV ADVERTISING

The marketing team has just purchased another aditiu
Time Warner's News 10 for the month of July. Wel wé
advertising our area and the website in a commlendtl the
voice of Bill Saiff over 150 times in July aloneu®
commercials may be viewed by clicking on the webaitd
each of the 12 different spots. We have proven very
successful in advertising our area and now we cwsiplete
the final steps by paying attention to our locdbbiards.
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Henderson Heritage Day & Juried Craft Show

Saturday August 15, 2009

On the grounds of the Henderson Historical Sodibgy old Universalist Church] Between
Routes 178 and Route 3 on Harborview Road - IrMaple grove of our Log Cabin

10 AM to 5 PM

all day picnic party

Puppet show...petting zoo.....the Sci Tech Guy.....

Historic exhibits

Special Postal Cancellation for the Great BallooasG of 1859!

Lions Club BBQ starts 11 AM till sold out

Music entertainment 1 PM starts with Tom 24!

In the Harbor: the Henderson Harbor Boat Show &t West View docks.....Noon to 4 PM

) ! *
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Spotlight on New Members

The Henderson Harbor Area Chamber of Commercedtasitly welcomed more new members. Below is inféionaabout
some of them.

Check here next time for information
about more new business members
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